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Q9. As a resident of Texas, how important are the following issues to you in elections this 
year?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories within a row with a 95% significance confidence interval.
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Q10. Which of these issues do you feel is not being prioritized enough by your current 
representatives in Texas?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q11. Which statement is closest to your view?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q12. When politicians say the word affordability what is the first thing that comes to your 
mind?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q13. Which of the following would make you more interested in participating in Texas 
elections this year (primary/caucus, runoff, general election)? Please select up to 2.

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q14. Which one of the following would most influence whether you participate in Texas 
elections this year?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q15. Which of the following is closer to your view?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q16. When political leaders talk about issues affecting Latino communities, how much do 
you trust what they say?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q17. How much do you agree or disagree with the following statements?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories within a row with a 95% significance confidence interval.
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Q19. If a social media influencer you follow endorsed a particular candidate, how would that 
impact your support for that candidate?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q20. How much do you trust each of the following as a source of information about politics 
and elections?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories within a row with a 95% significance confidence interval.
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Q21. In past 30 days, how often did you see or hear political advertising for the primary here 
in Texas?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q22. Where did you see these political ads for the primary here in Texas?

Base: Question respondents: 478 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.

67%↑

56%↑

27%

24%

24%

21%

19%

10%↓

9%↓

8%↓

2%↓

0% 10% 20% 30% 40% 50% 60% 70% 80%

TV (English)

Social media (Facebook, Instagram, TikTok)

Online display ads/websites

Radio (English)

Text messages

TV (Spanish)

Mailers/flyers at home

Radio (Spanish)

Door to door/in-person contact

In person events

Other (specify)



14

Q23. In the past 30 days, did you see more ads for one party’s candidates or another or was 
it equal?

Base: Question respondents: 478 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q24. Which messages in the ads for the primary here in Texas were most believable?  
Please select up to 3.

Base: Question respondents: 478 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q25. If a candidate speaks directly to Latino voters in Spanish, does that make you:

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q26. In the current primary election in Texas, how would you describe the amount of 
political advertising that was in Spanish?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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Q27. In the past 30 days, how often did you see or hear campaign advertising that was 
relevant for Latino voters?

Base: Question respondents: 526 and Total survey respondents: 526
Statistical Analysis: Color-coded arrows indicate whether a category is above (blue) or below (red) the average of all categories with a 95% significance confidence interval.
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