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THE RISE OF 
SOCCER

JOSE LUIS LOS ARCOS
TelevisaUnivision



Some people think 
football is a matter 
of life and death. 
I assure you, it’s 
much more serious 
than that.
BILL SHANKLY



Amongst all unimportant subjects, 
football is by far the most important.
POPE JOHN PAUL II



Football is one of the most unifying 
activities amongst us.
NELSON MANDELA
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The Road 
To 2026
Starts Here



GAINING TRACTION
Viewership Attendance Engagement Exposure





#1
Soccer is the #1 followed sport by 
Hispanics in the U.S.

Viewing
Destination
61% of all soccer viewing in 2022 
was on TU networks

U.S. Hispanics spent more time 
watching soccer than NFL in 2022

Source: Nielsen, NPMH, L+SD data, 2022 live sports events



Unduplicated Audience 18-49

5.8 Million 
TUDN viewers did 

not watch NHL

90%
EXCLUSIVE

Soccer Viewers On Univision Nets Are Exclusive And Hard To Reach 

3.6 Million 
TUDN viewers did 

not watch NFL

57%
EXCLUSIVE

6.4 Million 
TUDN viewers did not 
watch NCAA Football 

99%
EXCLUSIVE

5.5 Million 
TUDN viewers did 

not watch MLB

87%
EXCLUSIVE

4.5 Million 
TUDN viewers did 

not watch NBA

73%
EXCLUSIVE

Source: Nielsen. NPM, L+SD data, Q1 23 for NHL, NFL; Q2 23 for MLB; 06/07/19-07/07/19 for WWC; 07/23/21-08/08/21 for Olympics , A18-49, Live Games, Broadcast & Cable, Npower Duplication report w/ 6+ minute qualifier, TU Sports on TUDN, GALA, UNI, UMA



Source: Nielsen, NPM, L+SD data

Liga MX is the top professional soccer division of the Mexican 
soccer league system

About The League

America Chivas Cruz Azul Pumas Tigres

Apertura = Summer
Clausura = Winter

Live 40+ weeks of the year

18 clubs currently compete in Liga MX

Each season has two tournaments:

Timing: Q1-Q4 2024 (Year-Round)

+ More



Insert main ideas here…

ALWAYS ON

YOUNGER

CO-VIEWING

MOST WATCHED

Insert main ideas here…

Insert main ideas here… Insert main ideas here…

Source: Nielsen, NPM, L+SD data

A One-of- a- Kind Audience

Highest-rated soccer league in 
the U.S. – with 9 of the top 10 
most-watched soccer club 
matches in 2022

Weeks of live action each year, 
allowing for evergreen 
presence with seasonal spikes

#1

40+

Average age of Liga MX fans, 
youngest among any major 
American sport/league in 
the U.S.

Leader in co-viewing amongst 
all major sports leagues 60% 

35



LIGA MX
THE FANS

STEVE KULP
Kantar Sports MONITOR



S U R V E Y  M E T H O D O L O G Y

Getting To Know The Fans

A N A L Y S I S  G R O U P S

LIGA MX FANS
Sports fans that follow Liga MX

OTHER HISPANIC SPORTS FANS
Sports fans that do not follow Liga MX

LIGA MX SUPER FANS
Sports fans that follow Liga MX and follow sports daily



Connecting With U.S. Hispanics Through 
Their Biggest Passion

THE LEAGUE THE LOGO THE EMOTIONS
94% of Liga MX fans say that it feels 

like a domestic league to 
Hispanics/Latinos in the U.S.

92% of Liga MX Fans wear the 
logo as a badge

Pride, excitement, passion, tradition 
& family are the top 5 emotions fans 

connect to Liga MX

Source: Kantar, “The Power of Liga MX Fans” study, May 2023



Effective Ads: The Ultimate MVP

91%
LMX Super Fans Relate To The Ads They See
vs. 72% Other Hispanic Sports Fans

AND THEY LIKE THEM

Automobile

QSR

Salty Snacks

+16 pts

+13 pts

+7 pts

When advertisers organically align with their favorite sports league, Hispanics listen.

Source: Kantar, “The Power of Liga MX Fans” study, May 2023



L I G A  M X  F A N S  A R E

Loud And Proud

More likely to consider products that 
sponsor their favorite sports league 

Go out of their way to buy the brands 
that are associated with their favorite 
sports league

AFFILIATIONPURCHASINGBRAND 
CONSIDERATION

Feel like they are contributing to the 
league’s success by buying brands 
that sponsor them

80%72%84% Liga MX 
Fans

88%83%90% Super 
Fans

77% NFL Fans67% NFL Fans81% NFL Fans

Liga MX 
Fans

Super 
Fans

Liga MX 
Fans

Super 
Fans

Source: Kantar, “The Power of Liga MX Fans” study, May 2023



T H E  P O W E R  O F  T H E

Liga MX Brand
How does each impact your likelihood to consider a product or brand?
(% responding “More Likely” among Liga MX Fans)

72% 72% 72% 71% 69% 65% 64%

Seeing my favorite 
sports league's logo 

in a commercial

Seeing footage from 
my favorite sports 

league in a 
commercial

Seeing the image of 
my favorite league 

players on a 
commercial

Seeing my favorite 
sports league's 

logo on a product

Seeing my favorite 
sports league’s 

logo on a display 
in a store

Seeing my favorite 
sports league's logo 

in a bar or 
restaurant

Seeing my favorite 
sports league's logo 

on a website

Source: Kantar, “The Power of Liga MX Fans” study, May 2023



L I G A  M X  F A N S  A R E

Young

Have positive feelings when 
they see the Liga MX logo 

90% Of Gen Z Liga 
MX Fans

Of Millennial 
Liga MX Fans88%

94%

97%

94%

Gen Z

Millennials

Gen X +

93%

94%

89%

Gen Z

Millennials

Gen X+

Know the Liga MX logo 
immediately when they see it

RECOGNITION POSITIVITY
Are more likely to purchase a 
product with their favorite sports 
league logo

PURCHASE INTENT

Source: Kantar, “The Power of Liga MX Fans” study, May 2023



THE PERFECT
MATCH

TAMIKA HILLMAN
T-Mobile

METRO BY T-MOBILE & LIGA MX



Teamwork: 
On & Off 
The Field



Bringing the Partnership to Life

In-Stadium Branding

Media Integration

On-Site Activation

Social ContentIP Usage

Retail Activation Tickets & Hospitality

Talent Usage



2

Fútbol is Life1

Key Takeaways

Liga MX = Passion

Deeper Fan Connection

Brands Win Too

3

4



NEXT SESSION:



GRACIAS!


